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Ipsos iris is the only industry endorsed solution for online
audience measurement in the UK

INDUSTRY BODIES FOR AUDIENCE MEASUREMENT

o M = = M
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UKOM endorsed by UKOM
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The panel

It is the key source of information on people’s behaviour which is linked to devices
Passively metered behaviour of the 10,000 single-source (with ¢.25,000 devices) panel

The panel is representative of the UK adult internet-using population(aged 15+, recruited to quotas set
from the Establishment Survey):

 TVregion

« Age group by gender

» Social grade

« Life stage and household size
« Device typesused

* |Internet usage(weight of)
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Recruitment

» Avariety of both online and offline recruitment methods are used to recruit the
sample, including other Ipsos recruited eligible passive panels

« 29% of the current sample have been recruited from an offline source, either postal
invite or telephone

 Each panellist is asked to register all the devices they use to access the internet,
but are accepted onto the panel without complete coverage of all their devices(e.q.
both home and work) provided that they register at least their primary personal
device and one other personal device
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Process

1 the Profile

Start the downioad by tapping on the Downicad
button below

Allow the webiste to downicad the Profile to
your device.

1. Download the Profile

Start the download by tapping on the
Download button below.

Allow the website to download the Profile
to your device.

2. Find the Profile in Settings
Open 'Settings' on your device.

Go to General > Profile to find the Profile
you just downloaded. Once completed,
please return to this page to continue on
to the next step.

Wnstaling the certificate “Research Panel
add 1 10 the st of trusted certficates on
Phone. This certificate wi not be trusted
websites untl you enable i in Certificate |
Settings

3. Install the Profile

Tap the profile to open it, then choose
Install.

Go to General > Profile to find the Profile
you just downloaded. Once completed,
please return to this page to continue on
to the next step.

4. Go to 'Settings > General >
About'

Open the Settings app again and go to
General > About. Once completed, please
return to this page to continue on to the
next step.

Software Verson

5. Trust the Certificate
Scroll down the About page and tap
‘Certificate Trust Settings"

Find the certificate and tap the toggle on.

Read the warning and click 'Continue".
Once completed, please return to this
page to continue on to the next step.

(e | -

Back ’ A @ Back # @ { Back ‘ @a ( Next Step

© Ipsos | Ipsos_Linking_survey_web_tracking_data| Feb 2025 | Version 1| Public| Strictly Confidential 9



Management

« Computers(PCs, Macs, laptops), smartphones(Android, i0S)and tablets (Android, i0S) are all measured and can
be reported individually and cross-platform to provide unduplicated audience estimates

 The panel needs careful and proactive management. Panellists reqularly upgrade their devices or delete
software either intentionally or by mistake, and so device usage by panellists is actively monitored on a daily
basis to confirm availability and identify, follow-up, understand and confirm periods of inactivity

« Additionally, links have been developed between the installed smartphone passive measurement software and
the I[psos panel management system. This allows the direct monitoring of performance on this device. If
enabled, interaction with the panellist is also possible via push notifications

 Panel members are enrolled into a rewards programme, where based on the number of installed and active
devices, they receive a set amount into the form of points. These points can be exchanged for a large variety of
products, vouchers, or can be donated to charity
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Surveying panellists

For a subset of the 10,000 panellists(circa 6,000) we have consent to invite them to
participate in surveys

 Responsesincentivised with points
« (Cantypically recruit up to 2,000 respondents per survey

e [Donotwanttoinfluence online behaviour, so will be selective about what we ask
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Example invitation

SUBJECT LINE: Ipsos Survey — Your views needed
Reference number <INSERT SAMPLE REFERENGE NUMBER HERE=>
Dear «FULL NAME»

Ipsos UK is an independent research company, and we would like to ask for your help with a
piece of research that has been commissioned by

This important research study aims to understand people’s news consumption habhits to
inform policies on how people receive news online. This is a key part of the work

does

When joining the Ipsos iris panel, you indicated that you were interested in opportunities to
take part in other research. This email is to invite you to take part in this piece of research
through a 30-minute online survey about your consumption of and your perceptions
towards the news. As a thank you for your time you will receive 150 points in your
Ipsos iris reward account.

What happens next?

If you would like to take part, please click on the link below to begin. This survey will close on
14" August: please ensure that you have taken part before then.

By taking this survey, you agree to our Privacy Policy and use of cookies.

Accept and take survey

If you have further questions, you can email our team at @ipsosresearch.com
Please guote your name and reference number in the subject line of your email when getting
in touch.

Participation in the survey is voluntary. Should you not wish to participate in the survey
please click here and we will not contact you about this survey again
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Costs

Incentive costs: £3 per respondent
Fixed scripting/hosting/coding costs: circa £5,000

Survey design/data analysis/delivery: project by project basis

© Ipsos | Ipsos_Linking_survey_web_tracking_data| Feb 2025 | Version 1| Public| Strictly Confidential 15




Contents

1 2

Ipsos and my role iris

4 5

Surveying I Costs

panellists
© Ipsos | Ipsos_Linking_survey_web_tracking_data| Feb 2025| Version 1| Public| Strictly Confidential

3

The panel

6

Success stories to
date

V.
V.




News plurality

Closing the say-do gap

Figure 5: Use of online news sources among online adults = claimed vs. actual (2022)
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Conclusions

The majority of these respondents’ news consumption is happening
in a largely unregulated space

+ Social media was one of the most prevalent news channels across the sample, yet
these platforms are largely unregulated

s Most people had some idea of issues relating to the rise of online news, such as fake
news, algorithms, and echo chambers, but the effort involved in overcoming these
issues meant that strategies were rarely used

+ |Instead, individuals had come up with their own heuristics (such as using images as a
measure of trustworthiness) to navigate news in these environments - particularly for
verifying news and rationalising why they were seeing the content they did

The extent of online news consumption remains unknown

Online news consumption was almost always underestimated in self-report
Screen record data points towards a far greater amount of online news than
individuals were able to articulate -suggesting the extent to which individuals are
consuming news online is even greater than predicted

News is increasingly indistinguishable from social and
entertainment content

+ The blurring of content in social media channels meant that many were unable to
distinguish between advertising, social content, entertainment and news.

+ The entertainment or social aspects of news had become primary, as opposed to
secondary, benefits of news consumption




Adding new profiling variables to iris

My Profiling report 01

DASHBOARD.
Sh h
Monthly owgraph @D December 2024

Target

Website News

Audience (000s) ~ .
STANDARD ALL TARGETS DEVICES ADVANCED ENHANCED AUDIENCES PRIVATE MY TARGETS

November 2024

» Income

dailymail.co.uk 16,598

mirrorco.uk 15,474

independentcouk 17188 Dec » Lifestyle statements - Bottom 2 box (definitely/slightly disagree)

2024 2024 thesun.co.uk 15,015 2024
® dailymailcouk @ mirorco.uk @ indepd

4 Lifestyle statements - Top 2 box (definitely/slightly agree)

Magazine Usage

= ARC AUDIENCE (0008) | B TOTAL MINS (000S) AVG. MINS PP AVG. BROWSER PVS PP . .
Magazine - Magazine use {once a week or more)
Total Internet Population (15+) - 50108 ¥ 11,852,044 -1.81% 4 433,557757 239 865231 26T 223223 -158% ¢
- Newspaper Usage
1 ws bbc.co. o - 32124 167% 4 2689473 189 2739821 274¢ 8517 4348 8372 3.51 Pap 9
2w dailymailcouk 1 19707 1578 440356 8 675763 103 3417 1998 2234 1733
v - 7 . e SR i Newspaper - National paper use (once a week or more)
3 ws mirror.co.uk 2 16940 8.65 131702 913" 69,286 8.06 04:05 082% L 7 0.52
» Presence
4 ws independent.co.uk -2 + 16014 -739% ¢ 71,990 -14.26% 73,537 B6T%B Y 04:36 -5.80% 4.50 2
5 ws  thesunco.uk 1 15871 5.39 180,198 129 122,260 147 o7:42 amey M35 433%¢ 4 Social Grade

© Ipsos | Ipsos_Linking_survey_web_tracking_data| Feb 2025 | Version 1| Public| Strictly Confidential 18



Ipsos iris.

Tha UK ndusy standard for
ouire ausercs messsemart
P

IMPORTANT - Don’t forget to complete |
Optics survey for extra rewards!

Dear {Name1},
Thank you for your continued participation in the Ipsos iris panel.

We are inviting you to our first Ipsos iris Optics survey on vehicle ownd
forthcoming General Election for an additional 20 reward points on top o
rewards. This survey is closing on the 22nd of May and should take a
10 minutes to complete:

Click Here

You will need to ensure you are actively participating in the panel to stay
additional survey opportunities. Please note that future invites to our Ipsc
surveys will vary in timing and additional rewards points provided. Keep ¢
Emails for future invites!

team on the details below:
Ipsos iris Panel Team
Tel: 08000 149464 (Freephone)

Gauging the nation

Ipsos iris Optics Test
Survey
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ASKALL FROW UK 18+
INT  Thank you for your i i
RO1  Ipsos irs Opiics. As a valued member of the panel, you have the opportunity to eam some exira
fewards by completing a short 15 minute sur

don the survey at any point. However, if you
20 points in your

‘We're eager to get to know you betterf

|
Voting Intention|

THIS S!

/EY ONLY'| The next few questions will be about voting in General Elections.

[ASKALL 76+ YEAR OLDS

QIA_ Ed
UKVO you vote f there were a 1 2
TE  (Please select one option only)

RANDOMISE CODES 1-5

1. Consenvative

2 Labour

3. Liberal Democrats

4. Scottish National Party [SCOTLAND ONLY]

5. Plaid Cymru [WALES ONLY]
6. Another party
7. Undecided

8. Would not vote
9. Prefer not to say

"ASKALL WHO SELECTED “ANOTHER PARTY" (Q ORQIC=10

QiB_ 53
UKVO  Which party s that? (Please select one option only)

TE

RANDOMISE CODES 1-11

1. Green Party

2. Reform UK
3. Alba Party [SCOTLAND ONLY]
ratic Unionist Party (DUP) [NI ONLY]
5. Ulster Unionist Party (UU) [NI ONLY]
ocial Democratic and Labour Party (SDLP) [NI ONLY]

Voting Intention

7. Sinn Féin [NI ONLY]

e Ly L1 Labour

37.9%

10. Traditional Unionist Voice (TUV) [NI ONLY]
1. Aoati (NI ONLY]

12 Ol o) Undecided

14. Would not vote

19.4%

15. Prefer not o say.

Conservative

13.7%

Liberal Democrats

7.4%

Would not vote

6.5%

Green Party

4.6%

Reform UK

3.9%




THANK YOU

Toby Crisp
Toby.Crisp@ipsos.com
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Further information

Integration through synthetic panel(1.5m devices, Tm people)

Ipsos iris hybrid methodology

WEB INTERCEPT E o
ALIGNMENT -

Population Targets ?
| BENCHMARKS
I —
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| EH
| Daily
| Wegkly
: Manthly
: Quarterly
People N (+] & Behaviour INTEGRATION
i (/_ | Davices:
: | Tirne
| PV
“Fassvely metered single-souroe panel : Cther engagements
| —
| Audiences fdi_,
! Roach . API
Devices* X Profiles “—gg Application
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nierface =
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