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An example: studying the intimidation of politicians online

● How much toxic speech directed at politicians online?

● Who is more likely to be the target: ideology, gender, etc.?

● Are some posts from politicians inciting hate?

● What effect does it have on politicians?

● How do platforms moderate toxic speech directed at politicians?



Collecting comments to posts from UK MPs in 5 main platforms

Posts (incl. visuals)  from UK MPs

All comments to any new post

(Several times a day)

(Every ~30 min., for ~7 days)
Check if previous comments still up

Annotate some posts and comments
Fine-tune LLMs to identify toxic content



Data collection: Research APIs + Scraping
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● Meta Content Library (API & UI)

● Access took forever!

● Several legal documents had to be signed by University: took forever again

● Only access to posts and comments from public pages/profiles/groups

● Scraping/analysis of visual data not possible/feasible

● API secure environment totally useless if data/models can’t be moved in/out 

● Now requesting access to data from private users: via DSA Data Access Portal

Data collection: Research APIs + Scraping



● YouTube Research API (80,000 calls/day → v. 10,000 calls/day regular DevAPI)

● Sufficient for this project, but not for others, where we have 1+ key

● Relatively easy/fast process

● Video scraping for capturing visual content, but also to get transcripts

● … it is getting more and more difficult

Data collection: Research APIs + Scraping



● TikTok Research API

● Quick access process (caveat: need IRB letter): only 3 days for our last request

● 1,000 API calls/day: sufficient for this project, but not for others

● They are OK with many requests/keys from several team members (reusing docs)

● Very responsive: we’ve had many calls to talk about API issues

● Main limitation: new posts take 24-48 hours to be accessible (not for comments)

● Scraping video content works fairly well 

● What will happen once US operations taken over by new company?

Data collection: Research APIs + Scraping



● 180 MPs → 1,105 videos → 16,557 comments (1 month: Nov. 2025)

● Quick analysis of comment toxicity using Detoxify model

Some very preliminary results
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